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UNIVERSITY OF MONTANA CAMPAIGN WILL RAISE $6 MILLION 
IN PRIVATE FUNDS FOR VITAL PROJECTS
By Mari beth Dwyer 
UM News and Publications
MISSOULA—
You know that the University of Montana is a state institution— but did 
you realize that less than half UM's budget comes from state taxes?
The fact is that state money accounts for only 48 percent of UM's total 
support- The rest comes from student fees, federal funds, grants and contracts, 
and private donations.
State money pays for basics, but other funding sources are essential to 
sustaining the quality that makes UM stand out among public institutions of 
higher learning-
UM ranks sixth among state schools in the United States and sixth among all 
schools in the West in number of Rhodes scholars. The UM School of Journalism 
is first in the nation in number of Sears interns. The UM law school's moot 
court teams consistently shine in regional and national competition.
These are only a few measures of UM's outstanding quality. To keep that 
level of excellence and to meet long-term needs, the university and its private 
UM Foundation work tirelessly to supplement state support.
On Oct- 26, 1984, that endless search for support took a new turn— UM President 
Neil Bucklew announced the University of Montana Campaign, with a goal of raising 




If $6 million seems a lot, consider that the capital campaign is part 
of the three-year Extension of Excellence drive for $10.6 million— a total that 
includes a goal of $2.5 million for the Maureen and Mike Mansfield Center at UM 
and a goal of $2.1 million from ongoing annual giving programs like the Excellence 
Fund and the Grizzly Athletic Association.
On Feb. 5, 1985, Bucklew reported that the University of Montana Campaign 
had topped the halfway mark. He announced receipt of $442,000 from the M.J.
Murdock Charitable Trust, Portland, Ore. The gift pushed pledges and donations 
to over $3 million and brought to $7 million the total contributions to the 
overall Extension of Excellence drive.
Other contributions of $100,000 or more have come from Champion International, 
$750,000; Burlington Northern, $250,000; Lee Enterprises and Lee chairman and his 
wife, Lloyd and Betty Schermer, Davenport, Iowa, $225,000; Arco, $100,000; James 
Castles of Beaverton, Ore., $100,000; and anonymous gifts totaling $300,000,
The Murdock gift was earmarked for one of the capital campaign's objectives: 
$500,000 to expand service to the state and region through broadcasting. Bucklew 
said the Murdock money will support additional staff and provide for other needs 
of the new Telecommunications Center, which coordinates UM radio and television 
broadcasting. Bucklew estimated the gift would fund 30 productions.
Using state-of-the-art facilities in the Performing Arts and Radio/Television 
building, about ready for occupancy, the Telecommunications Center will produce 
cultural and educational programs that will reach a wide audience.
Many members of the audience for UM's radio and television programs are 
also Grizzly fans who are excited about another campaign goal: raising $2,9 million
to build an on-campus football stadium. Roughly a third— about $1 million— has 
already been given or pledged.
(more)
campaign--add two
The stadium will replace Dornblaser Field, which was built a mile away 
from campus in 1969 as a temporary facilty and which is now in sorry shape. Its 
deplorable condition hurts recruiting and cost the Grizzlies' 1982 Big Sky 
championship team the right to host the first round of the 1-AA playoffs.
The new berm-type stadium is designed to seat 14,000. The addition of upper 
decks and end-zone seating could expand capacity to 21,000. Contributors of 
$30,000 or more to the stadium project will be honored by having the use of a 
private box. Fifteen of the 39 boxes have already been assigned.
Another campaign goal is to raise $700,000 for support of selected "centers 
of excellence," such as the Biological Station at Flathead Lake, the Montana 
Forest and Conservation Experiment Station at Lubrecht Experimental Forest near 
Greenough, the Montana Repertory Theatre, and the Bureau of Business and Economic 
Research.
The stadium, the centers of excellence and the Telecommunications Center 
have immediate and direct impact on the general public and special groups--but 
the other goals of the campaign are no less vital to the future of the university 
and the state.
The other goals are $1 million to endow University Professorships, $200,000 
to endow merit scholarships, and $500,000 to endow the UM Foundation.
UM's President Bucklew knows that if the university is to prosper, it must 
tap new sources of support to meet new needs. The University of Montana Campaign 
is a major part of UM's effort to rise to the demands of challenging times.
"People throughout the region, not just alumni, benefit from the University 
of Montana," Bucklew said. "I don't doubt that many realize this and will see the 
campaign as an opportunity to do something in return."
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